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Industry Recommendation Base Case Fair Value Bull Case Fair Value Time Horizon

FMCG Rs 1938 Buy in Rs 1930-1960 band and add on dips in Rs 1705-1735 band Rs 2124 Rs 2295 2-3 quarters

HDFC Scrip Code PATANJALI Our Take:
BSE Code 500368 Eetahlicha
NSE Code PATANJALI
Bloomberg PATANJALL:IN
CMP Aug 30, 2024 1938
Equity Capital (Rs Cr) 72.4
Face Value (Rs) 2.0
Equity Share O/S (Cr) 36.2

Established in 1986, Patanjali Foods Ltd (PFL) is one the leading FMCG companies in India, engaged in the processing of oil seeds and refining
crude oil for edible use and selling food and related products. The company operates through Edible Oils, Food & FMCG, and Wind Power
Generation segments. Edible Qil contributed ¢.70% to the company’s revenue in FY24. However, Food & FMCG continued to constitute
majority of the company’s EBITDA.

The company offers a wide range of products within the Edible Qil segment including crude and crude palm kernel oil; refined edible oils,
Market Cap (Rs Cr) 70,010 such as palm oil., soyabean oil, sunflower f)il, mustard oil, blended oil, rice bran oil, groundnut oil, vanas.pati anc_l hydrogena.ted fats, .and
Book Value (Rs) 2820 bakery and specialty fats; and seed extractions, and other related products. PFL has focused on backward integration through its asset light
Avg. 52 Wk Volumes 693093 oil palm plantations, where it has established a tripartite arrangement between farmers, the government, and itself. This backward
52 Week High 1957 integrated approach empowers PFL with comprehensive control over its supply chain, thus allowing it to swiftly respond to shifts in market
52 Week Low 1170 demand. Aggressive oil palm plantation also helps the company mitigate the inherent price sensitivity of edible oils. As of June 30, 2024,
over 75,667 hectares were under oil palm plantation, in addition to engagement with more than 57,000 farmers across 12 states.

Share holding Pattern % (Jun, 2024)
Promoters ) The Food & FMCG business contributed <5% to the company’s overall revenue in FY20, mainly consisting of a single commoditized product.

Institutions . However, PFL strategically acquired the biscuits and confectionary and Foods business from Patanjali Ayurved Ltd (PAL) and launched

Non Institutions } Nutraceuticals to grow the segment to ~¥30% of its revenue in FY24. This has also resulted in EBITDA margin improvement from 3.1% in FY20

Total ) to 4.1% in FY24. PFL has further acquired the Home & Personal Care (HPC) business from PAL in July 2024, which has presence in 4 key
segments — dental care, skin care, hair care and home care through its 91 products and 186 SKUs. The HPC business clocked Rs 2771 cr in
revenue and Rs 496 cr EBITDA in FY24.

‘ A ‘ Valuation & Recommendation:

HD';S)ScekCrFa‘ﬁfg'rfest‘ﬁmh PFL has delivered an impressive revenue/EBITDA/PAT CAGR of 20.0%/60.0%/58.4% between FY19-24. The company has significantly
for detais about the raings, reer at the end of the roport ramped-up its Food and FMCG business through both organic and inorganic route, resulting in robust growth in both top and bottom line.

The higher margin Food and FMCG business has also given stability to PFL’'s overall EBITDA margins, which was impacted by sharp volatility
oil prices in recent past. The management has proved its mettle in the past by successfully growing the biscuits and Food businesses
acquired, a couple of years ago. It aims to do the same with the marquee brands like Dant Kanti, Neem Kanti, Super Dishwash Bar and Kesh
Kanti, among others.

* Refer at the end for explanation on Risk Ratings

Fundamental Research Analyst Darshil Shah
darshil.shah@hdfcsec.com
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PFL has taken various initiatives to revive profitability in the Edible Qil business by focusing on increasing the share of branded oil and
accelerated backward integration though oil palm plantation. Overall, we expect the biscuits business to continue to ramp-up as the
company further gains market share and the new HPC business to start adding growth levers, leveraging PFL’s expansive pan-India
distribution reach. The management’s target to increase the share of Food and FMCG business to ~50% over the next few years, which
bodes well for the company as the higher margin FMCG and HPC businesses are expected to help improve the company’s overall margin

profile, going forward.

We believe investors can buy the stock in Rs 1930-1960 band (44.7x FY26E EPS) and add on dips in Rs 1705-1735 (40.0x FY26E EPS) band
for a base case fair value of Rs 2124 (49.0x FY26E EPS) and bull case fair value of Rs 2295 (53.0x FY26E EPS) over the next 2-3 quarters.

Financial Summary:

Particulars (Rs cr) Q1FY25 Q1FY24 YoY-% Q4FY24 QoQ-% FY22 FY23 FY24 FY25E FY26E
Operating Income 7173 7767 -8% 8222 -13% 24205 31525 31721 37104 39989
EBITDA 406 169 141% 371 9% 1487 1281 1279 1744 2299
APAT 263 88 200% 206 27% 806 886 765 1142 1568
Diluted EPS (Rs) 7.3 24 200% 5.7 27% 27.3 24.5 21.1 31.6 43.3
RoOE-% 15.8 11.1 7.6 10.7 13.4
P/E (x) 71.7 79.0 91.7 61.4 44.7
EV/EBITDA (x) 49.3 55.1 54.3 40.3 30.1

(Source: Company, HDFC sec)

Segment Mix:
| Q1FY22  Q2FY22 | Q3FY22 | Q4FY22 | QIFY23  Q2FY23  Q3FY23 | Q4FY23 | QIFY24 | Q2FY24 Q3FY24 Q4FY24  QIFY25 |
Revenue (in Rs Cr)

Edible Oils 5265 | 5647 | 6237 | 6297 | 6763 | 6259 | 6476 | 6136 | 5891 | 5421 | 5483 | 558 | 5330

% of net sales 93.4% | 88.7% | 935% | 93.2% | 925% | 725% | 80.9% | 772% | 74.9% | 684% | 686% | 67.3%| 73.0%
Food & FMCG 357 705 426 452 531 | 2,358 | 1,523 | 1805 | 1952 | 2,488 | 2,499 | 2,705 | 1,954

% of net sales 63% | 111% | 64% |  67% |  7.3% | 27.3% | 190% | 22.7% | 24.8% | 314% | 313% | 326% | 26.8%
Wind Power Generation 17 17 10 10 20 11 9 17 18 9 11 14

% of net sales 03%| 03%| o01%| 01%| 03%| 02%| 01%| 01%| 02%| 02%| 01% | 01%| 02%
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EBIT (in Rs Cr)
Edible QOils 288 219 410 301 268 -462 196 114 -147 -68 67 72 194
EBIT Margin 5.5% 3.9% 6.6% 4.8% 4.0% -7.4% 3.0% 1.9% -2.5% -1.3% 1.2% 1.3% 3.6%
Food & FMCG 31 81 34 51 84 620 159 247 351 369 261 250 174
EBIT Margin 8.8% 11.5% 8.1% 11.2% 15.8% 26.3% 10.4% 13.7% 18.0% 14.8% 10.4% 9.2% 8.9%
Wind Power Generation 8 8 1 0 11 4 1 0 4 4 -5 -3 0
EBIT Margin 47.2% 46.8% 11.5% 4.6% 52.7% 30.4% 9.1% 52% 20.4% 23.9% -51.4% -26.3% 3.1%
(Source: Company, HDFC sec)

Charts in Focus

Share of FMCG has increased significantly over the past 5 years

Biscuits and Confectionary business has ramped up significantly
since acquisition

Segment Mix Biscuits & Confectionary (Rs Cr)
0,
0.4% 0.2% 0.2% 0.2%
S8 19.5%
=7 30.1% 1,648
1,352

FY20 FY21 FY22 FY23 FY24

M Edible Oils Food & FMCG Wind Power Generation £Y22 FY23 FY24
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Focus on growing palm oil business Acquisition of HPC business from its parent to drive margin expansion
Edible Oils Segmentation (FY24) FY24 Revenue (Rs Cr)
EBITDAM 4.0% 17.9%
2,771
M Edible Qils
Palm Oil 34,492
PFL HPC Business Combined

(Source: Company, HDFC sec)

Q1FY25 Result Update

PFL reported a 7.6 % YoY decline in revenue in Q1FY25 on the back of decline in Edible Oil volumes and overall impact of heatwaves and election-related disruptions during the quarter. Reduced
volatility in edible oil prices and stable performance in the Food & FMCG business resulted in a notable improvement in the company’s profitability during the quarter. Gross profit margins improved
305 bps YoY on the back of oil price reductions, resulting in 18.6% YoY growth in gross profits during the quarter. Lower other operating expenses resulted in 141% YoY growth in EBITDA with EBITDA
margin expanding by 349 bps YoY. RPAT surged 200% to Rs 263 cr during the quarter. In Q1FY25, export revenue stood at Rs 53.33 cr. The company has added new markets to its export portfolio,
now reaching 22 countries. The company’s products are also available on ecommerce platforms in global markets. The company fulfilled c.20% of its energy requirements from renewable sources.

Edible Oil

Edible Oil segment revenue de-grew by 9.5% YoY on the back of a dip in demand due to intense heatwaves in the country and downward pricing pressure. However, on the profitability front, the
segment continued on the recovery trend (since H2FY24) after a subdued year earlier. EBITDA during the quarter stood at Rs 231.63 cr as against loss of Rs 99.61 in Q1FY24. This is mainly because of
stable price regime in the market and active strategies of price risk mitigation, pursued by the company. PFL continued to witness improvement in sales of branded Edible Qil, which contributed 79.5%
to the segment’s revenue as against 75.9% in Q1FY24. Premium Nutrela Qils increased by 3.77% YoY to 5225.40 MT.

Pricing Update - The cash markets experienced both upward and downward price movements, with a 10% correction in April, followed by steadier prices in May and June. No divergence was observed
between futures and physical prices for palm oil, while a 7% divergence occurred in soy oil due to falling futures prices. During Q1, for the soya oil, the basis movement was negative, which favored
physical stock, leading to a deliberate reduction in hedging activities. Conversely, the basis movement for palm oil remained nearly neutral, where PFL maintained an average hedge volume of 30%.
PFL is aggressively expanding its footprint in the oil palm plantation business to mitigate the inherent price sensitivity of edible oils.
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Palm Plantation - As of June 30, 2024, over 75,667 hectares were under oil palm plantation, in addition to engagement with more than 57,000 farmers across 12 states. At this point, the palm
plantation area covering under three years old plants stood at approximately 32%, compared to around 19% as of June 2023, indicating accelerated expansion in this segment.

Food & FMCG

Food and FMCG business was flat in Q1FY25, on account of high inventory ramp-up in the previous quarter. Biscuits continue to grow, registering 9.4% YoY increase to Rs 417 cr as against Rs 381 cr
in Q1FY24. Adverse revenue mix with decline in revenue from the higher margin speciality foods, resulted in lower EBITDA of Rs 184 cr for the segment, as compared to Rs 361 cr in Q1FY24. However,
the management expects recovery from the speciality foods portfolio in the upcoming quarters to result in stable margin of ~11%, going forward.

PFL continues to focus on growing the biscuits division with new launched products contributing to the growth of the portfolio. Sale of its star product — “Doodh” biscuit surged to Rs 266 cr, reflecting
a YoY growth of 6.97%. The premium range of health biscuits (Ragi, 7 Grain & Digestive biscuits) and Patanjali Tea continue to exhibit encouraging results. Nutrela MaxxMillets has made its debut in
key markets including Bihar, Jharkhand, Assam, UP, and Delhi. Additionally, a pilot for the Nutrela Shop-in-Shop concept in Delhi demonstrated promising results.

Nutraceuticals reported 37.81% QoQ growth in revenue; with e-Commerce contributing to 17% share of the total sales. Patanjali stores and e-commerce channels witnessed strong double-digit
growth, supplemented by new products — Moringa Tablets, Vitamin C + Zinc Capsules, Melatonin and Ashwagandha Gummies, and Kids' Multivitamin Gummies.

Nutrela Soya Protein exhibited robust growth of 4.37% YoY in Textured Soya Protein (TSP) to 7747 MT.

Key Triggers
Acquisition of Patanjali Ayurved’s HPC business to help scale new highs

On July 1, 2024, PFL’s board approved the acquisition of Patanjali Ayurved Limited (PAL)’'s Home and Personal Care (HPC) business, in-line with its aim to transform into a total FMCG company.
With an array of marquee brands under the PAL’s HPC portfolio, PFL’s Food & FMCG segment is expected to be further strengthened and the company is expected to capitalize on its distribution
reach and a wide-reach of products to capitalize on the rising Indian consumption. The acquisition is valued at a net FMV of Rs 1100 cr including all fixed assets, inventory and respective current
assets of the HPC division on a slump sale basis. The agreement also has a license fee agreement at 3% p.a. on gross sales for 20 years, with a minimum guarantee of Rs 83 cr. The HPC business
of PAL currently has a strong brand equity in India’s FMCG space and enjoys a loyal consumer base across the country. It has 91 products and 186 SKUs catering in four key segments of Dental
Care, Skin Care, Home Care and Hair Care. The acquisition is expected to drive key synergies in terms of brand equity and enhancements, product innovations, infrastructure and operational
efficiencies.

The division recorded revenue of Rs 2771 cr and EBITDA margin of Rs 496 cr in FY24. The acquisition adds 9% incremental revenue and 39% incremental EBITDA to PFL’'s FY24 numbers. With the
HPC business’ margin being significantly higher (18% as against PFL’'s 4% in FY24), the company’s margins are expected to significantly ramp up, going forward. We believe that the acquisition of
the HPC business could provide synergies to the company, leveraging the existing distribution network and improving penetration, especially in the rural areas. The management is confident that
it can ramp-up the business in the same way as it has done since the acquisition of the biscuits business (35% CAGR between FY22-24). HPC's portfolio has a strong reach and brand traction across
categories, which should aid the company in creating power brands across categories, going forward.
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Addition of HPC business to result in improved margin profile Robust portfolio to brands with strong recall and brand positioning
HPC Business segments Marquee Products (Rs Cr)
56% u
’ 48% 48% Floor Cleaner 36
. 29% 35% Hair Oil mm 55
24% 14% 9 Cream mHE 63
o 9% 12%
— ® Detergent Powder mmmm 101
Facewash mmmm 105
Aloevera Gel m———m 177
|
1,345 725 210 Shampoo 195
291 .
Dishwash Bar I 38
Dental Care Skin Care Home Care Hair Care Combined Body Cleanser IEEEG—— 354
Revenue (Rs Cr) Gross Profit Margin ~ ==@==EBITDA Margin Dant Kanti 1,323
Strong distribution channel of HPC business remains a key strength PFL plans to significantly ramp-up the HPC business in next 2-3 using its existing infrastructure
Thriving Distribution network of HPC business DISTRIBUTION ARCHITECTURE
Principal forte — Omni channel distribution network
4.1% 2.7% A - i --\.1 isiti
5.2% PFL Distribution HPC Business | PFL post-acquisition
84 Super Distributors 84 Super Distributors i 84 Super Distributors
I
8.6% 387 wega stores 387 mega stores 3 387 wega stores
. (] I
8,000"‘ Distributors + ~6’000 Distributors ‘_‘;— 8’000+ Distributors
1 ,039 Chikitsalaya 1039 chikitsalaya % 1 ,039 Chikitsalaya
Arogya Kendra & A Kendra & i Arogya Kendra &
79.4% 3,42 ﬁrar:een Arogya 3,420 Grr;‘rjny:enio:;a ! 3,420 Grameen Arogya
A% endra Kendra ! Kendra
1.5 M+ Retail Touchpoints 1 Mn+ Retwitouchpoints 4.5 [Mn+ Retail Touchpoints
Exports eCommerce & D2C
Exports to 34 countries — more than 320 Cr annually + Presence on all eCommerce platforms
Super Distributor Modern Trade = Distributors m Patanjali Stores m Others + Channel for branded products — Biscuits & Nutraceuticals « E-Stores for Company products

(Source: Company, HDFC sec)
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Food & FMCG business to be the key growth and profitability driver

PFL’s Food & FMCG business contributed <5% of the company’s revenue prior to FY21, contributing of a singular commoditized business i.e. Nutrela Soya Foods. The company has since taken
both the organic and inorganic route to ramp-up the FMCG business, now constituting ~30% of the company’s revenue in FY24. Diversification from the highly volatile Edible Oil business has
helped the company, not only stabilize the margins but also significantly improve its margin profile. Between FY22-24, the company acquired the biscuits and confectionary and subsequently the
Food business from its parent, Patanjali Ayurved Ltd. Both these businesses have delivered strong growth since their acquisition as PFL has been able to leverage its expansive distribution network
and marketing abilities to drive growth and has injected a bout of efficiency led cost optimization into these businesses.

To be sure, the biscuits business grew from Rs 906 cr in FY22 to Rs 1648 cr revenue in FY24, whereas the Foods business nearly doubled in revenue from Rs 3791 crin FY23 to Rs 7296 cr in FY24.
With the acquisition of the HPC business, the Food & FMCG segment will now constitute ~38.6% of the company’s revenue in FY24. The company plans to significantly ramp-up the HPC business
over the next 2-3 years, while focusing on driving growth in the biscuits and foods business to transform into a ‘Total Foods and FMCG player’. The management aims to increase the share of
Foods and FMCG business up to 50% over the next few years.

Food & FMCG segment gets an additional fillip from the HPC business Focus on increasing the share of the relatively stable Food & FMCG business

Food & FMCG business (FY24) Share of Food & FMCG Business

100

50%

30%

19%
7%
4% 4%
. | -

Nutraceuticals Consumer Health ~ m Biscuits ~ ®m HPC Acquisition = Food FY20 FY21 FY22 FY23 FY24 Target

(Source: Company, HDFC sec)
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Edible Oil business to stage a recovery

One of the largest players of edible oil in the country, PFL has a robust presence in the edible oil domain driven by brand identities, expansive company-owned infrastructure, and substantial
production volumes. PFL’s Edible Qil portfolio comprises of Edible Vegetable Qils: Refined Palm Qil, Refined Soyabean oil, Refined Sunflower Qil, Kachi Ghani (Cold-Pressed) Mustard Qil, Blended
Oils, Rice Bran Qil, Groundnut Qil, Vanaspati and Hydrogenated fats. While the company has maintained steady volumes in the Edible Oils segment, the sharp volatility in prices has led to volatile
margins in the business. Resultantly, PFL’s Edible Oil EBITDA Margin stood at only 0.5% in FY24. However, in Q1FY25, the company saw a sharp recovery in the profitability from the segment as
prices stabilized. The management further expects oil prices to have bottomed out and to remain stable from hereon and has pursued various active strategies of price risk mitigation.

Increased share of branded oil to total edible oil has also resulted in improved margins in Q1 and is expected to further improve from hereon. Premium Oil range under the Nutrela brand continues
to grow on a year-on-year basis. Going forward, the management expects Edible Oil margin to remain towards the high end of the standard 2% - 4% range. The company’s plan to accelerate
backward integration through oil palm plantation is also expected to help overcome the inherent price sensitivity of edible oils.

Oil Palm Plantation - As of June 30, 2024, over 75,667 hectares were under oil palm plantation, in addition to engagement with more than 57,000 farmers across 12 states. At this point, the palm
plantation area covering under three years old plants stood at approximately 32%, compared to around 19% as of June 2023, indicating accelerated expansion in this segment. The oil palm

plantation sector has an important opportunity for PFL for long-term growth in the segment. Rapid agricultural expansions are being executed in collaboration with the farmers at large scale. PFL
is also conducting farmer training and exposure workshops in new areas.

Focus on accelerated backward integration through oil palm plantation Increasing share of Branded Edible Oil to drive margin improvement

Edible Oils Segmentation (FY24) Share of Branded Edible Qil

79.5%

75.9%

M Edible Oils

Palm Qil

Q1FY24 Q1FY25

(Source: Company, HDFC sec)
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Risks & Concerns:

= PFL has witnessed extreme volatility in Edible Qil prices over the past couple of years since the product is commoditized in nature. The company has however, actively pursued various
active strategies of price mitigation and has also accelerated oil palm plantation to mitigate the inherent risk in edible oil prices.

= The company is dependent on various supply chain networks and imports of RM from various countries. The company’s supply chain significantly impacts its sourcing, production, and
distribution processes. Any disruption in the supply chain networks can have an impact on the company’s business operations.

= PFL has a strategic focus to diversify away from edible oil business through acquisition and subsequent ramp-up of HPC business. However, this is dependent on successful integration and
execution of growth strategies in albeit related but a business with significant different business characteristics.

= Rapid changes in consumer tastes and preferences and development of new age trade channels can pose challenges in ramping-up the FMCG business.

= PFL faces stiff competition from well established players in the industry that has deeply penetrated distribution networks and the company will have to invest significantly in distribution
and marketing to compete with existing players.

= Adverse publicity due to litigation against the non-executive director Swami Ramdev and possibility of witch hunting against the company in case the current political setup at the centre
comes to an end are some other concerns that may play out in future.

Company Background

Incorporated in 1986, Patanjali Foods Limited is one of the leading FMCG players in India. The company is present in Edible Qils, Food & FMCG and Wind Power Generation segments through a
bouquet of brands like Patanjali, Ruchi Gold, Mahakosh, Nutrela, etc. The Edible Oils segment offers crude and crude palm kernel oil; refined edible oils, such as palm oil, soyabean oil, sunflower ail,
mustard oil, blended oil, rice bran oil, groundnut oil, vanaspati and hydrogenated fats, and bakery and specialty fats; and seed extractions, and other related products. The Food & FMCG segment
provides cow ghee, spices, herbal products, wheat flour, and pulses and other staples, madhuram, kesar, dry fruits, honey, biscuits, cookies, rusks, noodles, breakfast cereals, nutraceuticals, textured
soya protein, and other related products. The Wind Power Generation segment engages in the generation of electricity through windmills. The company was formerly known as Ruchi Soya Industries
Limited and changed its name to Patanjali Foods Limited in June 2022.

In 2021, PFL acquired Biscuits, Cookies and Rusk business from Patanjali Natural Biscuits Private Limited as a part of Business Transfer Agreement of Rs 60.03 crores. The company subsequently
completed an FPO of Rs 4300 cr in 2022 and utilised the proceeds of the FPO to redeem the debentures and part of the preference shares and also to repay the term loans and working capital loans
to achieve debt-free status. Further in 2022, PFL acquired the Food Business from Patanjali Ayurved Limited to strengthen FMCG product offerings and add large number of consumer-focused products
into the existing product portfolio. The acquisition was done for a consideration of Rs 690 crores on slump sale basis with effect from July 1, 2022. Further in July 2024, PFL entered into another slump
sale agreement with PAL to acquire its Home and Personal Care business for Rs 1100 cr. The agreement also has a license fee agreement at 3% p.a. on gross sales for 20 years, with a minimum
guarantee of Rs 83 cr.
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Diversified product portfolio across categories in Edible Oil, Foods, Biscuits, Nutraceuticals and Home & Personal Care

IATA\I ]Au,

l COOKIES

PATANIALE,

7GRAIN

BisCUit ogesie

PATANJALL,

o .
3 Sarvgun Sampann [ [l SR
| Whole Wheat Chakki  (§ [IE

Atta

adsifey, |

Senxitive o

Nutrela
l @ SPORTS ] et
|| remew mAINER

e

(Source: Company, HDFC sec)

Peer Comparison

Revenue EBITDA Margin
Company {Mcap (Rs cr)
FY24 FY25E FY26E FY23 FY24 FY25E FY26E FY23 FY24 FY25E FY26E FY23 FYZ4 FY25E FY26E
Patanjali Foods 70010 31525 31721 37104 39989 4.1 4.0 4.7 5.8 886 765 1142 1568 79.0 91.7 61.4 44.7
Adani Wilmar 47100 58101 51155 56305 61410 3.2 3.0 3.7 3.8 576 403 999 1167 81.8 116.9 47.2 40.3
Britannia 141293 15980 16546 17926 19862 17.7 19.2 19.2 19.6 1941 2143 2376 2712 72.8 66.2 59.7 52.3
Colgate 98971 5226 5644 6255 6880 29.6 33.6 34.3 34.8 1047 1338 1527 1719 94.5 64.7 57.6 51.1

(Source: Company, HDFC sec)
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Financials
Income Statement Balance Sheet
Net Revenues 16319 24205 31525 31721 37104 39989 SOURCE OF FUNDS
Growth (%) 24.4 48.3 30.2 0.6 17.0 7.8 Share Capital 59 59 72 72 72 72
Operating Expenses 15365 22718 30244 30443 35360 37690 Reserves 4003 6112 9774 10133 11004 12210
EBITDA 954 1487 1281 1279 1744 2299 Shareholders' Funds 4062 6171 9847 10205 11076 12282
Growth (%) 138.0 55.9 -13.9 -0.2 36.4 31.9 Minority Interest 0 0 0 0 0 0
EBITDA Margin (%) 5.8 6.1 4.1 4.0 4.7 5.8 Total Debt 3660 3696 1454 1049 1049 249
Depreciation 133 137 160 269 282 306 Other Non-Curr. Liab 335 348 115 28 233 143
Other Income 64 79 297 240 223 200 Net Deferred Taxes 0 0 0 0 0 0
EBIT 885 1429 1418 1250 1685 2193 Total Sources of Funds 8058 10215 11416 11282 12358 12674
Interest expenses 371 355 239 190 157 97 APPLICATION OF FUNDS
PBT 514 1074 1179 1060 1527 2096 Net Block & Goodwill 4954 4900 5148 4964 5957 5851
Tax -166 268 293 295 385 528 CWIP 27 28 80 100 75 25
PAT 681 806 886 765 1142 1568 Investments 30 42 38 1041 241 741
Share of Asso./Minority Int. 0 0 0 0 0 0 Other Non-Curr. Assets 321 167 168 395 462 498
Adj. PAT 681 806 886 765 1142 1568 Total Non-Current Assets 5332 5137 5433 6500 6735 7115
Growth (%) 91.1 18.4 9.9 -13.7 49.3 37.2 Inventories 2363 2905 4070 3768 4574 4930
EPS 23.0 27.3 24.5 211 31.6 43.3 Debtors 438 796 1598 1434 1678 1808
Cash & Equivalents 46 375 803 537 462 217
Other Current Assets 828 2266 1340 1022 1196 1289
Total Current Assets 3676 6343 7811 6762 7910 8244
Creditors 657 898 1338 1588 1830 2191
Other Current Liab & Provisions 295 367 490 392 458 494
Total Current Liabilities 951 1266 1828 1980 2288 2685
Net Current Assets 2725 5077 5983 4782 5622 5559
Total Application of Funds 8058 10215 11416 11282 12358 12674
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Cash Flow Statement Key Ratios

Reported PBT 1,074 1,179 1,060 1,527 2,096 Profitability Ratios (%)

Non-operating & EO items -37 -70 -250 -112 138 -127 EBITDA Margin 5.8 6.1 4.1 4.0 4.7 5.8

Interest Expenses 371 355 239 190 157 97 EBIT Margin 54 5.9 4.5 3.9 4.5 5.5

Depreciation 133 137 160 269 282 306 APAT Margin 4.2 33 2.8 2.4 3.1 3.9

Working Capital Change -735 -655 -1,394 679 -916 -180 RoE 18.3 15.8 11.1 7.6 10.7 134

Tax Paid -5 -117 -272 -339 -385 -528 RoCE 12.1 16.3 134 11.1 14.4 17.8

OPERATING CASH FLOW (a) 241 724 -339 1,746 804 1,664 Solvency Ratio (x)

Capex -20 -34 -93 -98 -1,250 -150 Net Debt/EBITDA 3.8 2.2 0.5 0.4 0.3 0.0

Free Cash Flow 220 690 -433 1,649 -446 1,514 Net D/E 0.9 0.5 0.1 0.1 0.1 0.0

Investments -34 0 1,187 -808 800 -500 PER SHARE DATA (Rs)

Non-operating income 12 -1,529 -568 -6 0 0 EPS 23.0 27.3 24.5 21.1 31.6 43.3

INVESTING CASH FLOW (b)) -42 -1,562 526 -912 -450 -650 CEPS 27.5 31.9 29.0 28.6 394 51.8

Debt Issuance / (Repaid) 30 18 -2,152 -328 0 -800 BV 137.4 208.6 272.6 282.0 306.0 339.3

Interest Expenses -336 -299 -139 -85 -157 -97 Dividend 0.0 5.0 6.0 6.0 7.5 10.0

FCFE -107 -1,119 -2,104 421 196 116 Turnover Ratios (days)

Share Capital Issuance 0 1,270 2,966 0 0 0 Debtor days 8 9 14 17 15 16

Dividend 0 0 -181 -433 -271 -362 Inventory days 42 40 40 45 41 43

Others 0 178 -253 -254 0 0 Creditors days 9 12 13 17 17 18

FINANCING CASH FLOW ( c) -307 1,167 241 -1,100 -429 -1,259 Valuation (X)

NET CASH FLOW (a+b+c) -107 329 428 -266 -75 -246 P/E 84.2 71.1 79.0 91.7 61.4 44.7
P/BV 14.1 9.3 7.1 6.9 6.3 5.7
EV/EBITDA 77.1 49.3 55.1 54.3 40.3 30.1
EV / Revenues 4.5 3.0 2.2 2.2 1.9 1.7
Dividend Yield (%) 0.0 0.3 0.3 0.3 0.4 0.5
Dividend Payout (%) 0.0 18.3 24.4 28.4 23.8 231

(Source: Company, HDFC sec)
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HDFC Sec Retail Research Rating description

Green Rating stocks

This rating is given to stocks that represent large and established business having track record of decades and good reputation in the industry. They are industry leaders or have significant market share. They have
multiple streams of cash flows and/or strong balance sheet to withstand downturn in economic cycle. These stocks offer moderate returns and at the same time are unlikely to suffer severe drawdown in their stock
prices. These stocks can be kept as a part of long term portfolio holding, if so desired. This stocks offer low risk and lower reward and are suitable for beginners. They offer stability to the portfolio.

Yellow Rating stocks

This rating is given to stocks that have strong balance sheet and are from relatively stable industries which are likely to remain relevant for long time and unlikely to be affected much by economic or technological
disruptions. These stocks have emerged stronger over time but are yet to reach the level of green rating stocks. They offer medium risk, medium return opportunities. Some of these have the potential to attain green
rating over time.

Red Rating stocks

This rating is given to emerging companies which are riskier than their established peers. Their share price tends to be volatile though they offer high growth potential. They are susceptible to severe downturn in their
industry or in overall economy. Management of these companies need to prove their mettle in handling cyclicality of their business. If they are successful in navigating challenges, the market rewards their shareholders
with handsome gains; otherwise their stock prices can take a severe beating. Overall these stocks offer high risk high return opportunities.

Disclosure:

I, Darshil Shah (CA, MBA), authors and the names subscribed to this report, hereby certify that all of the views expressed in this research report accurately reflect our views about the subject issuer(s) or securities.
SEBI conducted the inspection and based on their observations have issued advise/warning. The said observations have been complied with. We also certify that no part of our compensation was, is, or will be directly
or indirectly related to the specific recommendation(s) or view(s) in this report.

Research Analyst or his/her relative or HDFC Securities Ltd. does not have any financial interest in the subject company. Also Research Analyst or his relative or HDFC Securities Ltd. or its Associate may have
beneficial ownership of 1% or more in the subject company at the end of the month immediately preceding the date of publication of the Research Report. Further Research Analyst or his relative or HDFC Securities
Ltd. or its associate does not have any material conflict of interest.
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Any holding in stock — No
HDFC Securities Limited (HSL) is a SEBI Registered Research Analyst having registration no. INHO00002475.

Disclaimer:

This report has been prepared by HDFC Securities Ltd and is solely for information of the recipient only. The report must not be used as a singular basis of any investment decision. The views herein are of a general
nature and do not consider the risk appetite or the particular circumstances of an individual investor; readers are requested to take professional advice before investing. Nothing in this document should be construed
as investment advice. Each recipient of this document should make such investigations as they deem necessary to arrive at an independent evaluation of an investment in securities of the companies referred to in this
document (including merits and risks) and should consult their own advisors to determine merits and risks of such investment. The information and opinions contained herein have been compiled or arrived at, based
upon information obtained in good faith from sources believed to be reliable. Such information has not been independently verified and no guaranty, representation of warranty, express or implied, is made as to its
accuracy, completeness or correctness. All such information and opinions are subject to change without notice. Descriptions of any company or companies or their securities mentioned herein are not intended to be
complete. HSL is not obliged to update this report for such changes. HSL has the right to make changes and modifications at any time.

This report is not directed to, or intended for display, downloading, printing, reproducing or for distribution to or use by, any person or entity who is a citizen or resident or located in any locality, state, country or other
jurisdiction where such distribution, publication, reproduction, availability or use would be contrary to law or regulation or what would subject HSL or its affiliates to any registration or licensing requirement within such
jurisdiction.

If this report is inadvertently sent or has reached any person in such country, especially, United States of America, the same should be ignored and brought to the attention of the sender. This document may not be
reproduced, distributed or published in whole or in part, directly or indirectly, for any purposes or in any manner.

Foreign currencies denominated securities, wherever mentioned, are subject to exchange rate fluctuations, which could have an adverse effect on their value or price, or the income derived from them. In addition,
investors in securities such as ADRs, the values of which are influenced by foreign currencies effectively assume currency risk. It should not be considered to be taken as an offer to sell or a solicitation to buy any
security.

This document is not, and should not, be construed as an offer or solicitation of an offer, to buy or sell any securities or other financial instruments. This report should not be construed as an invitation or solicitation to
do business with HSL. HSL may from time to time solicit from, or perform broking, or other services for, any company mentioned in this mail and/or its attachments.

HSL and its affiliated company(ies), their directors and employees may; (a) from time to time, have a long or short position in, and buy or sell the securities of the company(ies) mentioned herein or (b) be engaged in
any other transaction involving such securities and earn brokerage or other compensation or act as a market maker in the financial instruments of the company(ies) discussed herein or act as an advisor or lender/borrower
to such company(ies) or may have any other potential conflict of interests with respect to any recommendation and other related information and opinions.

HSL, its directors, analysts or employees do not take any responsibility, financial or otherwise, of the losses or the damages sustained due to the investments made or any action taken on basis of this report, including
but not restricted to, fluctuation in the prices of shares and bonds, changes in the currency rates, diminution in the NAVSs, reduction in the dividend or income, etc.

HSL and other group companies, its directors, associates, employees may have various positions in any of the stocks, securities and financial instruments dealt in the report, or may make sell or purchase or other deals
in these securities from time to time or may deal in other securities of the companies / organizations described in this report. As regards the associates of HSL please refer the website.

HSL or its associates might have managed or co-managed public offering of securities for the subject company or might have been mandated by the subject company for any other assignment in the past twelve months.
HSL or its associates might have received any compensation from the companies mentioned in the report during the period preceding twelve months from the date of this report for services in respect of managing or
co-managing public offerings, corporate finance, investment banking or merchant banking, brokerage services or other advisory service in a merger or specific transaction in the normal course of business.

HSL or its analysts did not receive any compensation or other benefits from the companies mentioned in the report or third party in connection with preparation of the research report. Accordingly, neither HSL nor
Research Analysts have any material conflict of interest at the time of publication of this report. Compensation of our Research Analysts is not based on any specific merchant banking, investment banking or brokerage
service transactions. HSL may have issued other reports that are inconsistent with and reach different conclusion from the information presented in this report.

Research entity has not been engaged in market making activity for the subject company. Research analyst has not served as an officer, director or employee of the subject company. We have not received any
compensation/benefits from the subject company or third party in connection with the Research Report.

Please note that HDFC Securities has a proprietary trading desk. This desk maintains an arm’s length distance with the Research team and all its activities are segregated from Research activities. The proprietary
desk operates independently, potentially leading to investment decisions that may deviate from research views.

HDFC securities Limited, | Think Techno Campus, Building - B, "Alpha", Office Floor 8, Near Kanjurmarg Station, Opp. Crompton Greaves, Kanjurmarg (East), Mumbai 400 042 Phone: (022) 3075 3400 Fax: (022) 2496
5066

Compliance Officer: Murli V Karkera Email: complianceofficer@hdfcsec.com Phone: (022) 3045 3600
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For grievance redressal contact Customer Care Team Email: customercare@hdfcsec.com Phone: (022) 3901 9400

HDFC Securities Limited, SEBI Reg. No.: NSE, BSE, MSEI, MCX: INZ000186937; AMFI Reg. No. ARN: 13549; PFRDA Reg. No. POP: 11092018; IRDA Corporate Agent License No.: CA0062; SEBI Research Analyst
Reg. No.: INHO00002475; SEBI Investment Adviser Reg. No.: INA000011538; CIN - U67120MH2000PLC152193

Investment in securities market are subject to market risks. Read all the related documents carefully before investing.

Mutual Funds Investments are subject to market risk. Please read the offer and scheme related documents carefully before investing.

Registration granted by SEBI, membership of BASL (in case of I1As) and certification from NISM in no way guarantee performance of the intermediary or provide any assurance of returns to investors.

DARSHIL pirer o™
HEMANTB HEMANTEHA
HA| SHAH Date: 2024.09.02
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